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Grout in Ay Color

Your clients want choice in every element of their design. Now, with PERMACOLOR® Select ANYCOLOR?; there are no
limits on grout color choices. Simply choose a Sherwin-Williams® or Benjamin Moore® color from their vast color palette and
in less than two weeks your customer’s design vision becomes reality. Ask your LATICRETE Sales Representative for details.

www.laticrete.com/anycolor
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Warranty TECHNOLOGY

= Never needs sealing — equipped with
STONETECH® Sealer Technology

= Also available in 80 stocked colors, indluding all 40 LATICRETE
LATICRETE® colors and the top selling competitor colors
FO——— = Vibrant consistent color
www laficrete.com | 1.800.243.4788 coiobally Proven

“See Data Sheet 230.99 for complefe warranty information. *When mixed with PERMACOLOR® Select Base.
TSherwin-Williams and Benjamin Moore have no involvement with this program.
A6022-1015 ©2015 LATICRETE International, Inc. All rademarks shown are the intellectual properties of their respective owners.
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A Message from the President

It’s hard to believe that 2015 is almost over and my term as TCAA
President is coming to an end. As | look back on the past 10 years in which
I've had the pleasure and privilege of serving this great organization, | am proud to
be part of an industry that has weathered tough times and emerged even stronger
than before. | am proud to see our industry continue to offer countless opportunities
to individuals to achieve their own “American dream”. And | am proud to have
served an organization that recognizes and adapts to change while continuing to
respect the traditions and ethos of those who came before us.

When | first joined the TCAA Board back in 2006, no one could have predicted
what the next 10 years would hold. We survived a crippling recession only to see
this industry rebound. We’ve witnessed a breathtaking array of new products and
technologies that seemingly came to the market overnight. We've forged important
alliances that created new awareness of the importance of contractor qualifications
and installer skills. We’ve watched social media become an integral part of our
lives, both professional and social. We've been at the forefront of restoring the
principles of quality, craftsmanship and integrity in our industry. And we'’ve seen a
new generation of industry professionals begin to take their places as tomorrow’s
industry leaders.

Along with pride, | feel a sense of humility. My father and his father before him
understood that “to whom much is given, much is expected”. From an early age,
they instilled in me the belief that success, whether in one’s business or personal
life, isn’t a solo act. It stems from hard work, perseverance and, most of all,
gratitude to those whose hard work and perseverance helps us turn opportunity
into reality. And because success isn’'t a solo accomplishment, it requires that we
give back of ourselves — and our abilities — to our community and, yes, our industry.
| recall as a young boy attending TCAA conventions with my parents and my father
pointing out highly successful individuals who were there, not to get anything for
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themselves or their businesses, but to share their experience and knowledge so
that others could achieve success. | see the same thing today when | attend TCAA
meetings and industry conferences like Total Solutions Plus. These men and women
have done so much for our industry and given so generously of their time that | am
humbled to be part of this group and inspired to do even more. And, like them, I've
come to know that by giving just a bit of my time, I've gotten back far more than |
could ever imagine.

At the same time, | note with some sadness that the numbers of those who give
back with active involvement in their industry and/or industry associations seem to
be dwindling. Too often, it's the same group of people you see at every meeting or
conference doing the lion’s share of the work. Yes, everyone is busy with pressing
work and family obligations. And, yes, perhaps it's a generational thing. But | would
say to those who sit on the sidelines that they are missing out, not just in helping to
shape the future of our industry but in forging those all-important human relationships
we all need.

It really is not difficult nor does it take a lot of time to give back to your industry and
you will find many individuals along the way eager to help and support your efforts.
If your company is not a member of TCAA, | encourage you to join. And if your
company is already a member, please consider offering just a little bit of your time
and talent to us on a committee, on the board or in some other way. Your industry
needs you, we need you and | promise the benefits of doing so will come back to
you in more ways than you can imagine.

Although this is my last President’s Message, it will not be my last act on behalf of
TCAA. | will continue to serve as Past President and in whatever future role may
present itself. As | hand over leadership of TCAA to my very capable successor,
Brian Castro, | want to take this opportunity to thank my fellow board members and
the staff of TCAA for all their support. The success | enjoyed during my term would
not have been possible without these dedicated professionals. | am grateful for their
hard work, commitment and, most of all, their friendship.

Best holiday wishes to you and yours. And for now, au revoir.
Ron Schwartz

TCAA President
J. Colavin & Son, Inc. *

*
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Industry Development team
through Professional l“l
Education

Scott Conwell, FAIA, International Masonry Institute

A primary goal of the International Masonry Institute (IMI) is to promote the use of tile,
stone, and other masonry materials by trained, skilled, BAC contractors and installers.
This type of industry promotion, when delivered effectively, will take many different
forms, each complementing the other. The desired result is the stakeholders growing
their market shares in their respective industries. We have arrived at the term industry
development to describe the broad promotional, technical, educational, and
advocacy programs which IMI delivers on behalf of BAC contractors and members.
The cornerstone of IMI’s industry development program is professional education.

Educating who?

IMI educates across many disciplines: design professionals, general contractors,
specialty contractors, students, professors, code officials, building owners, and
agencies. The training program of the International Masonry Training and Education
Foundation (IMTEF) provides instruction to thousands of apprentice and journeyman
craftworkers each year, and IMI has specialty programs like Sustainable Masonry
Certification and Contractor College aimed at BAC signatory contractors. Each of
these groups represents an important beneficiary of IMI education and training.
Within the context of industry development, however, it is the design professionals
who aptly receive the greatest level of attention. Indeed, IMI tailors its professional
education program to the wants and needs of design professionals, i.e. architects,
designers, and engineers.

Why do architects and designers rank so high on the list of people to educate?
Simply, design professionals generally have more influence than anyone else on the
design and construction team when it comes to selecting building systems, materials,
and particularly finish materials. Design professionals can also influence the selection
of contractors and labor, as in the case of including installer qualifications and other
quality control language in the architectural specifications. Therefore, if we can equip
architects and designers with a good working knowledge of our materials and our
labor, they will be confident in specifying them.
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IMI'is not the only organization advocating continuing education for design
professionals. State licensing boards in 47 states require a minimum number of
contact hours of qualified education per licensing cycle for architects to maintain their
license to practice their discipline. Requirements vary per state, but to cite an
example, the state of lllinois requires licensed architects to undergo 24 contact hours
of qualified continuing education every two years, and 16 of those hours must be

in topics related to maintaining the health, safety, and welfare (HSW) of the general
public. In addition to state-mandated education, many professional societies like
American Institute of Architects (AlA) and International Interior Design Association
(IDA) have their own sets of continuing education requirements.

Creating and delivering educational programs

IMI creates technical content that architects need, and delivers it to them in various
formats that dovetail into the way they work. Ideas for topics come from a variety of
sources. IMI analyzes the technical questions we receive from architects nationwide
via our website, email, and 1-800 help line. When the same questions come up
repeatedly, that is a sign that designers are lacking information in a particular topic.
Another source of information is IMI’s quality assurance reviews in both design and
construction phases. When IMI identifies complex or incorrectly designed details in
our reviews of plans and specs, or when we are called out to job sites to troubleshoot
work that has been installed and is not performing as expected, it becomes clear that
we need to communicate certain information to designers. Another excellent source
of content development is our base of BAC contractors. As they bid and install work
every day, contractors are in a unique position to evaluate and assess which technical
issues architects have mastered, and on which issues they need guidance, and they
communicate those to IMI.

Delivering professional education takes many forms, from the small in-house
“lunch-and-learn” seminar with an audience of ten, to a full day tile/marble/terrazzo
or masonry expo with an audience of 300+ design professionals. IMI offers these
varying formats to meet the diverse needs of designers. Often, architects are unable
or unwilling to make the time commitment required of a long-form program. If this

is the case, IMI will make a pre-arranged visit to the architect’s office during lunch
hour and treat them to a catered lunch in the comfort and convenience of their own
conference room, all while delivering a 60-minute seminar on the agreed-upon topic.
These short-form programs are convenient for the architects, but the material covered
is limited by the time available. In other instances, a firm will have a large project with
complex design issues, and the architect will desire a deeper knowledge of the topic.
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In this case, the architect would attend a long-form program (half-day or full-day)
usually held at an IMI training center. These expo-type programs afford the architects
the opportunities to view multiple presenters and topics, visit product supplier table-
tops, and even interact with mockups expertly constructed of the same materials
and assemblies they’re specifying on their project. Another advantage of long-form
programs is the ability for architects to collect up to six of their coveted learning units
(LUs) at a single IMI-hosted event.

What about the quality?

In order for a seminar or program to qualify for LUs it must meet minimum quality
criteria. For example, proprietary seminars by material suppliers may not qualify for
education if they are mainly focused on selling the material. Because it is impractical
for state licensing boards to conduct quality reviews of all

«OYC4 %
< programs from third party providers like IMI, they rely on the
=z <2 : .

3 architect to make quality assessments and self-report only
% those LUs that are bona fide. To help lend credibility to third
4/00 party providers, professional organizations like AIA have a

The American system in place that evaluates and accredits individual
Institute of programs based on educational goals and stated learning
Architects (AIA) objectives. When a program is registered with AlA, it
Continuing automatically qualifies for state-mandated LUs. AlA-registered

programs are identified as such with the “AlA Continuing
Education System (CES)” logo. This emblem tells the
architect that the program has passed AlA’s strict quality
standards. All of IMI's programs are registered with the AIA

Education emblem
identifies a
program as
meeting minimum

quality standards
by AIA, and education requirements.

and therefore count toward state-mandated continuing

therefore qualifies

IMI reports attendance
for state-mandated )
. . records directly to AlA,
architecture license o
who maintains

maintenance L uicans oF CoMmETION ' |
; t ; e educational transcripts
requirements.
A”q £ IMI for their architect
le; s
ducational members; IMI also
educationa

issues a certificate of

rograms are
prog attendance to
participants of

each program.

registered with AlA.
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Conclusions

IMI educational programs not only meet AlA’s quality standards, but they are among
the most respected programs in the industry, sought after by design professionals
across the United States. Due to the practical and constructability insights contained
in our seminars as a result of BAC and contractor input, IMI has developed a
reputation of delivering valuable, relevant, up-to-date information that designers can
put to immediate use on their projects. One look at the calendar on IMI's website
(www.imiweb.org) reveals educational offerings across many masonry and tile topics
offered in all areas of the country. In some markets, IMI even has a loyalty program
recognizing architects who attend ten or more IMI programs per year. IMI has
worked hard for decades to set the standard for providing professional education

to design professionals.

Providing education is a process. As codes and standard change, as materials and
technology evolve, as training and certifications are developed and delivered, IMI
continues to stay in front of designers updating them with new information. As a
result, designers not only have the knowledge to specify and detail with masonry and
tile correctly, but they also have the confidence that ours is an industry that is moving
forward, and that we provide a network of support from which they can draw. 4
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Mural collage of the historical Moulin Rouge in Las Vegas

Tile Murals and Glass Golumns
Bring New Life to Las Vegas

F-Street Underpass

Walk through the F-Street underpass in this West Las Vegas working class neighborhood
and you're instantly drawn into true Las Vegas history. The faces of Sammy Davis Jr.,

Nat King Cole and many other well-known artists and civil rights leaders beam down

from 12 beautiful ceramic tile murals — a reminder that Las Vegas’ success lies in its

people, culture, and history.

This wasn’t always the case. Before it was
closed in 2008 as part of the I-15 highway
reconstruction, the F-Street underpass was a
dangerous, run-down and neglected part of
Las Vegas’ Westside District. It was also the
local residents’ main access to downtown jobs
and services and its closure was viewed as
more than an inconvenience to accommodate

widening of the highway; it was seen as a

symbolic reminder of something they had
fought for years in the 1960s—segregation.
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Eventually the community, local
government, and private sector came
together to plan, design, and execute
the project that would reopen the
underpass. Superior Tile & Stone was
tapped to perform installation of the
12 tile murals and 22 glass mosaic

columns that grace both sides of the
underpass. Mural collage depicting famous entertainers

“We are always interested in unique jobs”, says Bob Herman, President of Superior
Tile & Stone. Herman, who negotiated the contract with Las Vegas Paving and
sourced the materials for this project says, “This isn’t one of those projects where our
name is on the wall. F Street Beautification is a symbol of neighbors and local leaders
coming together. We played a small part in a much bigger story.”

For the F-Street project, computer-

.| generated collages of photographs
and hand-painted images were applied
to glazed ceramic tiles manufactured
in China by Dal Tile. Superior’s team
1| assembled and installed the owner-

supplied tiles to create 12 interactive
murals along the underpass. Using
802sf of glass tile supplied by Dal Tile,

Mosaic columns made of glass tile

the team constructed the 22 glass
mosaic columns and grouted both the columns and murals with products supplied by
Custom Building Products. The mosaic columns are similar to ones Superior
constructed for the Wynn Hotel in downtown Las Vegas and add drama and
elegance to the sidewalk landscape as you exit or enter the F-Street underpass.

Two 50-foot decorative towers

pay homage to the architecture Mural

of the historic Moulin Rouge honoring

and Las Vegas’ first integrated fﬁtll}’ﬂaﬂ/n
o uther

casino is also commemorated King, Jr

in the panels, along with civil
rights activists such as Martin
Luther King, Jr., Lubertha
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Mural honoring Westside Elementary School

Johnson and others. According to Nevada Department of Transportation spokesman
Tony lllia, “It’s easily the most beautiful underpass NDOT has ever done”. Y 2

“Whether the project is a large office building or a local community effort, we
put our commitment to people front and center.”
- Bob Herman, President, Superior Tile & Stone

Las Vegas Paving was general contractor on the project and Atkins served as the
engineer of record. The project was completed on December 24, 2014.

Superior Tile & Stone was founded in 1929 and is one of the largest tile/stone
installation and fabrication providers serving California, Nevada and the

Pacific Northwest. Superior maintains offices and fabrication facilities in

San Leandro, California and Las Vegas and was awarded Trowel of Excellence
certification in 2010. For more information about this project or the company,
visit www.superiortilestone.com.
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Grout to tackle
tough installations

<l

== North End Zone Complex, Spartan Stadium,
Michigan State University, East Lansing, MI

TEC® InColor™ ready-to-use grout scored winning points at Michigan State University’s new North
End Zone Complex. The grout eliminated the need for mixing and sealing, speeding the project
to completion just in time for the season opener. Resistant to mold, mildew and chemicals; this
stain-proof;” color-consistent grout holds its own in the most demanding environments. For your
toughest installations — indoors and out — team up with TEC® InColor.™

Visit tecspecialty.com/incolorguide and enter offer code " ™
9300contractor to download our installation guide and .
& | receive a free TEC® t-shirt.

"

3 Sf
. *See Product Data Sheet for list of resisted chemicals.
**InColor™ Grout is stain proof against most common stains when cleaned immediately.
©Copyright 2015 H.B. Fuller Construction Products Inc. TEC® and InColor™ are trademarks of H.B. Fuller Construction Products Inc.


www.tecspecialty.com/incolorguide

TCAA Lahor Report

John Trendell, TCAA Labor Committee Chair
Trendell Tile, LLC

High Fives and Feeling Alive!

On Friday and Saturday, September, 11th & 12th, in conjunction with the IUBAC
International Convention in Baltimore, Maryland, the 2015 International Apprentice
Contest was held. The events took place in nearby Bowie, Maryland at the

John J. Flynn BAC/IMI International Training Center.

Eighty two apprentices from across the country, in eight different craft specialties,
including ceramic tile, went head to head competing for the honor of being the best
of the best. The place was electric! Just imagine, a 61,000 square-foot work space
filled with spectators, judges, contestants, and their families. Everywhere was a
beehive of intense activity and a buzz of excitement filled the air. The contest not
only tested each participant’s hands on skills but a written test challenged their
knowledge of safety, craft-specific learning, trade math, and labor history.

That evening an awards banquet was held at the Baltimore Hilton. Over 500 people
attended. Every facet of the masonry industry was represented: labor, contractors,
manufacturers, suppliers, architects, and specifiers.

Even though | thought that the intensity at the contest was remarkable, it was
nothing compared to the awards ceremony! A first, second, and third place was
awarded for each craft. As an award was announced a roar would go up from
different parts of the hall as the winner, their families, and labor leaders from the
home local erupted in shouts and high fives.

Seeing the joy and pride of the winners and their families gave me chills! It was

such a great feeling! A feeling that our industry is alive and well and will be in very
capable hands in the future. It is because of the commitment of TCAA contractors,
in partnership with IMI and the IUBAC, that we can provide the very best ceramic tile
installations. Because we have the very best trained craftworkers in the world! ¢
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VersaBond® is Now Available
for Large Format Tile

S

Infroducing
VersaBond=LFT

Today'’s floors call for large and
heavy tile, so use a trusted,

S everyday mortar specifically

@ cusTom designed for the job. When you
have ftile 15" or longer on any side,
don’t just ask for VersaBond, ask

For Horizontal Applications

CustomBuildingProducts.com for VersaBond-LFT where you buy
800-272-8786 K mortar.

mortars for large and heavy tile,

SLELS (s = including Megalite and ProLite,
. Available at The Home Depot . e see our website. We know Idrge

and tile distributors nationwide. formqf hle Coun.r on CUSTOM

CUSTOM

TILE INSTALLATION SYSTEMS

FCO615A



www.custombuildingproducts.com

Trowel of Exceflence

Trowel of Excellence" Showcase

i DTI of lllinois, Inc.

Dynamic Tile Installations

Simce 1956
DTI of lllinois, Inc.
Aurora, lllinois
Brian D. Castro, President Brian D. Castro
Trowel of Excellence Certified 2009 President

DTl of llinois, Inc.

Renaissance Chicago Bar

Dave’s Tile, Inc. began business in the late 1950's as a one man shop installing floors
in residential settings in suburban Chicago. Dave Castro and his wife, Lilian, ran the
business out of their basement in Lombard, IL. Over the years they grew the business
to include commercial installations and built an office/warehouse. Dave was very
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Renaissance Chicago lobby

instrumental in the founding of the CTCAC, the local
Chicago chapter of the TCAA. Dave was a leader in

the industry in the Chicago area and was named the
Contractor of the Year in 1988 by the Hispanic American
Construction Industry Association for his work on the
AT&T tower.

More than twenty five years later, their son, Brian,
continues to build the base of business and has expanded
it into some unconventional niches. DTl continues to be

an active, supportive member of the TCAA and Brian has
recently accepted his new position as President. In 2009,
DTl was very proud to receive the Trowel of Excellence
certification. Brian was instrumental in helping develop the
Advanced Certification Testing program and DTI actively
supports the promotion of ACT for journeyman.

After college graduation, Brian started in the family business
as an estimator and project manager. Under his direction, Hyatt Place Hotel
the company has continued to grow. In the last few years, Ventilated Rainscreen
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A recent restoration of the Monroe Building in downtown Chicago

when the economy was slow, DTl has explored new avenues. In the face of growing
use of consolidators by many general contractors, DTl returned to its roots and added
back installation of luxury vinyl products, carpet, and hardwoods.

This increased competition from unconventional sources has caused DTl to seek
partnerships from other companies as well as add new services. Ventilated facades,
also known as rain screens, had been popular in Europe for years, but had not found
traction in the States. To date, DTl has installed four of these facades in the Chicago
area, on buildings as diverse as a suburban bank, a Hyatt hotel, a community college
and H&M’s flagship retail store. Each of these installations had unique challenges and
DTl built new relationships with structural engineers, as well as suppliers like Marazzi
and Fiandre, to ensure a quality finished product.

Over the last few years, DTl had also been recognized for its work in historic restoration
and renovation in two notable projects, The Monroe Building and the Chicago Athletic
Association Hotel. Both of these designated Historic Landmark projects were owned
by the Pritzker family and used the general contractor, Bulley and Andrews. The owner’s
goal was to restore these two downtown buildings to their former glory. The Monroe
Building had intricate and beautiful Rookwood tile throughout the common areas

that had been damaged over time. In the five years it took to complete the project,
Rookwood reproduced new tiles and DTl painstakingly cleaned and reinstalled
salvageable tiles, installed new ones and recreated the magnificent entry and lobby
areas. This project won several awards for its dedication to preserving the architectural
history of Chicago.

The Chicago Athletic Association first opened as a men’s social club hotel in the late
1800’s and actively hosted members for over 100 years. After it closed, the building sat
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vacant for several years until the decision was made to resurrect it as a boutique hotel.
DTl was selected to help meld the spirit of the old social club with the modern needs of
a cosmopolitan hotel. One of the biggest challenges of the project was the re-creation
of the old swimming pool as a dining room floor, complete with racing lines and CAA
logo. Another long standing partner, Dal Tile, was instrumental in providing the materials
to make the design a reality.

In the last few months, general contractor, Norcon, selected DTl to complete the
common areas of the Marriott Renaissance Hotel, also located in the heart of
downtown. Faced with a condensed schedule and a hotel that continued to serve its
customers, DTl installed over 10,000 sg. ft. of tile, utilizing nights and weekends in just
a few short weeks. Today, DTl is installing new tile baths in the hotel’s 520 guest rooms
and 40 suites. In October, the Renaissance was named “Marriott Renovation of the
Year”. As a second generation tile contractor, Brian and the DTl team of estimators,
project managers and journeyman hope to continue to provide quality union installations
for years to come. @

The Monroe
Building
Restoration
included
installation of
replicated
original
ceramic

tile that was
installed 100
years ago.
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* Thin, lightweight, flexible
* Holds a crease

* Available in 3’ & 6’ widths
* Made in USA
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©2015 Noble Company. ™ Trademark of Noble Company
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TCAA NEWS e TCAA NEWS e TCAA NEWS e TCAA NEWS o TCAA NEWS

X TGAA Elects Officers/
Directors

At its Annual Contractor Business Meeting held on October 25 in Savannah, Georgia,
members elected the following individuals to the TCAA Board for a two-year term:

Brad Trostrud (Trostrud Mosaic & Tile) Treasurer
Michael Kriss (KrisStone, LLC) Director
Lucinda Noel (Commercial Tile & Stone) Director
John Trendell (Trendell Tile, LLC) Director

They join existing board members:

Brian Castro (DTI of lllinois) President

Ron Schwartz (J. Colavin & Son) Immediate Past President
Christopher Leva (E.G. Sackett Co., Inc.) Director

Tommy Conner (Superior Tile & Stone) Director (ex officio)

A special thank you to retiring board member Jennifer Panning (Artisan Tile, Inc.)
whose term as Immediate Past President expires at the end of this year.

TCAA Architect Scholarship Changes

Since 2001, TCAA has awarded two $2,000 merit scholarships to students
pursuing professional degrees in architecture. Beginning in 2016, this scholarship
has changed. One $5,000 merit scholarship will be awarded and the competition
expanded to include students pursuing professional degrees in Interior Design or
Interior Architecture.

The TCAA Family Scholarship remains the same. One $2,000 merit scholarship will
be awarded to a qualified family member of a TCAA contractor member.

Scholarship requirements, instructions and the application will be posted at the TCAA
website (www.tcaainc.org) the first week of January with applications due in April.
Awards will be announced in July, 2016.
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It Pays to he a
Trowel of Excellence™ GContractor

i

TERA,
v

Leading industry manufacturers know that putting their materials in the

hands of Trowel of Excellence™ certified contractors ensures the highest quality
installation of those materials. To reward these elite contractors for the investments
they make in the education and training necessary to become Trowel-certified,
these manufacturers offer vouchers and rebates worth thousands of dollars in
savings every year. It's one more reason to consider becoming a TCAA Trowel of
Excellence™ certified contractor.

To learn more about the requirements for Trowel of Excellence™ certification and
the vouchers and rebates available only to Trowel-certified contractors,
visit www. tcaainc. org/trowel-of-excellence.php or call TCAA at 800-655-8453.
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Sound Abatement Membrane

Super SAM® 125 is a premium, self-adhering,

sound deadening sheet membrane for use on surfaces that

require impact and airborne sound reduction. Laboratory certified testing

on a bare 6" concrete slab sets Super SAM® 125 apart from the competition.

IIC: 51 STC: 54 AlIC: 22

The Delta IIC is the truest and most accurate measurement of a membrane system and
Super SAM® 125 has the best in the industry. The most effective all-purpose membrane
on the market, Super SAM® 125 provides crack isolation protection up 3/8" and can also
be used as a waterproofing membrane.

Membrane Systems That Protect Your Flooring Investment!

800-633-4622



www.nacproducts.com

Why Join TCAA?

To put it simply, TCAA gets it. We understand your challenges in today’s

economy. We recognize that you face an uphill climb in selling the proposition of
quality tile craftsmanship over price. And we know there’s a gap between the reality
of what’s involved to ensure that craftsmanship and the public’s perception of it.

But even more importantly, TCAA has the resources to do something about the
challenges you face. Our educational programs keep you up-to-date on new
products and technologies. Our technical resources can save you time and money
by avoiding costly mistakes. Our networking opportunities help members share best
practices and solve common business problems. Our certification programs set you
apart from the competition. And when it comes to being heard on setting industry
standards or addressing labor issues, we speak with one voice — that of the union
tile contractor.

TCAA stands for the future. \We also stand with your peers. Will you stand with
us—and your industry-today?

For more information on why TCAA membership is right for your company,

call us at 800-655-8453 or visit www.tcaainc.org.

9300 CONTRACTOR FALL 2015
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www.tcaainc.org

Build the
Next Generation

Availabje [ Tschiuter
in lengths Systems .
up to 6 ft!

Schiuter°-KERDI-LINE

An elegant low-profile linear floor drain

¢ Available in a variety of lengths ranging from
20" to 72" (50 cm to 180 cm).

* Choose from brushed stainless steel grates, or a
tileable grate for a more seamless finish.

e Stainless steel bonding flange with Schluter®-KERDI
waterproofing collar laminated to the surface for a secure
waterproof connection.

¢ Can be installed adjacent to walls or at intermediate locations.

* Floors are sloped on a single plane, enabling the use of
large-format tile.

» Suitable for wheelchair accessible showers.

Connect with us!

www.kerdi-line.com | 800-472-4588 o@D


www.kerdi-line.com

2015 Total Solutions Plus Breaks
Attendance Records!

It’s official! The 2015 Total Solutions Flus conference in Savannah, GA broke all previous
attendance records with 797 registered contractors, distributors, manufacturers, spouses
and guests.

Attendees enjoyed three action-packed days of compelling keynote presentations,
informative (and lively) educational sessions, inspirational awards presentations and, of
course, lots of fun with industry friends, old and new.

9300 CONTRACTOR FALL 2015
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4 SAVE THE DATE ¢

for 2016 Total Solutions Plus and come see for yourself why it's the fastest growing
conference in the tile industry.

October 22-25, 2016

Hyatt Indian Wells Resort & Spa
Indian Wells, California

9300 CONTRACTOR FALL 2015
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Trowel of Excellence™
Certified Contractors

Trowel of Excellence certification designates that a company consistently
delivers outstanding skilled craftsmanship and superior management practices.
Trowel of Excellence contractors employ only the best trained and most
knowledgeable installation professionals and demonstrate their commitment to
performing at the highest levels of industry standards, ethical business practices
and financial responsibility on each and every job. That's why the Tile Council of
North America and Arcom both recognize Trowel of Excellence certification in
contractor qualifications language recently added to the TCNA Handbook and

MasterSpec.

CALIFORNIA

De Anza Tile Co., Inc
Richard A. Papapietro, Jr.
45755 Northport Loop West
Fremont, CA 94538

Ph: (650) 424-0356

Website: www.deanzatile.com

Superior Tile & Stone
Tommy Conner

P.O. Box 2106

Oakland, CA 94621

Ph: (510) 895-2700 ext. 327
Website: www.superiortile-
stone.com

ILLINOIS

Bourbon Tile & Marble, Inc.
Nancy Bourbon

270 Lexington Drive
Buffalo Grove, IL 60089
Ph: (847) 229-9694

Website: www.bourbontile.
com

DTI of lllinois, Inc.
Brian Castro

2511 Molitor Road
Aurora, IL 60502-9682
Ph: (630) 978-0400
Website: www.ctcac.org/
dti_illinois_inc.php

GM Sloan Mosaic & Tile Co.
Dan Kotel

101 Terrace Dr.

Mundelein, IL 60060-3826
Ph: (847) 949-1010

Website: www.ctcac.org/gm_
sloan_mosaic_tile_co.php

Ready Tile Co., LLC.

John Malizzio

2260 Southwind Blvd.
Bartlett, IL 60103

Ph: (630) 497-9945
Website:
www.readytilecompany.com

Trostrud Mosaic & Tile
Co., Inc.

Brad Trostrud

779 N. Dillon St.

Wood Dale, IL 60191
Ph: (630) 595-3700
Website: www.ctcac.org/
trostrud_mosaic_tile.php

Venice Terrazzo & Tile Co.
Grace Gebhardt

1219 Orchard Avenue
Rockford, IL 61101-3078
Ph: (815) 964-6824

MASSACHUSETTS
Port Morris Tile & Marble
Corp.

Mark Liljegren

66 Von Hillern Street
Boston, MA 02125

Ph: (617) 265-7585

MICHIGAN

Artisan Tile Inc.

Jennifer Panning

9864 E. Grand River Ave.,
#110-132

Brighton, MI 48116

Ph: (810) 220-2370
Website:
www.artisantileinc.com

Boston Tile & Terrazzo Co.
E.C. ‘Bud’ Mularoni

23740 Grand River
Detroit, MI 48219

Ph: (313) 535-7700

MINNESOTA

Grazzini Brothers & Company
Al Grazzini

1175 Eagan Industrial Road
St. Paul, MN 55121

Ph: (651) 452-2700

Website: www.grazzini.com
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NEW JERSEY

Artisan Tile & Marble Co.

of NJ, Inc.

John J. Sekora

468 Elizabeth Avenue
Somerset, NJ 08873-5200
Ph: (732) 764-6700

Website: www.ArtisanNJ.com

BFC, Ltd
Bernadette Baumgardner
207 West Parkway Drive

Egg Harbor Township, NJ 08234

Ph: (609) 645-2808
Website: www.bfc-1td.com

KrisStone, LLC

Michael Kriss

472 E. Westfeld Ave.

Roselle Park, NJ 07204

Ph: (908) 620-9700

Website: www.krisstone.com

V.A.L. Floors, Inc.

Philip Luppino

555 Gotham Pkwy
Carlstadt, NJ 07072

Ph: (201) 672-9320
Website: www.valfloors.com

NEW YORK

Continental Marble
Christopher R. McConnell
1361 Lincoln Ave., Ste 2
Holbrook, NY 11741

Ph: (631) 285-7265

Website:
www.continentalmarble.com

Eugene G. Sackett Co., Inc.
Gerard Leva, Sr.

454 Lee Road, P.O. Box 60976
Rochester, NY 14606

Ph: (585) 647-3250

Website: www.egsackett.com

Miller Druck Specialty
Contracting

Frank Mizerik

264 West 40th St., 9th Floor
New York, NY 10018

Ph: (212) 343-3300

Website: www.millerdruck.com

Port Morris Tile & Marble
Corp.

Vincent DeLazzero, 11
1285 Oak Point Avenue
Bronx, NY 10474

Ph: (718) 378-6100

Website: www.portmorristile.com

William Erath & Son, Inc.
Scott W. Erath

51 Ranick Dr. East
Amityville, NY 11701

Ph: (631) 842-2244
Website: www.erathtile.com

OHIO

Commercial Tile & Stone, Inc.
Lucinda Noel

9153 Tahoe Circle

Strongsville, OH 44136-1412
Ph: (216) 741-8141

Corcoran Tile & Marble, Inc.
Doug Taylor

1250 E. Schaaf Road

Brooklyn Heights, OH 44131
Ph: (216) 898-9920

Website: www.corcorantile.com

Trendell Tile LLC

Abigail Gerber

6556 Brown Rd.

Oregon, Ohio 43616

Ph: (419) 604-3155

Website: www.trendelltile.com
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A BETTER CHOICE

WWW.TILEPROMOTIONS.ORG

CERAMICTILE PROMOTION FUND

Quality Ceramic Tile and Natural Stone,
Installed by Experienced Union Craftsman.

infinite styles & designs

diverse functions

endless creativity

timeless beauty & elegance

durability & longevity

skilled union craftsmanship

reliability

pride in work

Promoting the benefits of specifying ceramic tile and BOARD OF TRUSTEES
X 3 X Scott W. Erath— chairman
natural stone installed by union craftsmen in the New Wi, Erath & Son, Inc.
York and New Jersey area. UG
Mathew Messina
Premier Tile & Granite, Inc.
‘ i & . James Donaghy
‘ ‘ Ceramic Tile Promotion Fund Academic Stone Setters, Inc.
of Greater Mew York and New Jersay Patrick Barrett

51 RANICK DRIVE, AMITYVILLE, NY 11701 Jantile, Inc.


www.tilepromotion.org

OFFICERS

MEMBERS

QGNY-NJTCA

WM. ERATH & SON, INC.
Scott W. Erath - President
scott@erathtile.com

JANTILE, INC.
Patrick Barrett - Vice President

MILLER DRUCK SPECIALTY
CONTRACTING
Frank Mizerik - Secretary

PREMIER TILE & GRANITE,

INC
Mathew Messina - Treasurer

EXECUTIVE BOARD

BAYBRENT TILE CORP.
Richard Hoshino

ATTORNEY

Littler Mendelson P.C.
Bruce Millman - Attorney

51 Ranick Drive E.

Amityville, NY 11701
P: 631.842.2244 x210
F: 631.842.0998

AC FLOORING INC.

Angelo Carapezza

96 5th Avenue, Hawthorne, NJ 07506
973.238.9739 ® angpez@aol.com

ACADEMIC STONE SETTERS INC.
James Donaghy

29-07 119th Street, Flushing, NY 11354
718.463.7395 ® academic@verizon.net

ARTISAN TILE &

MARBLE CO. OF NJ INC.

James Sickoria

468 Elizabeth Avenue, Somerset, NJ 08873
732.764.6700 e jim@artisannj.com
www.artisannj.com

BAYBRENT TILE CORP.
Richard Hoshino

1637 Sycamore Avenue
Bohemia, NY 11716
631.563.4500
richard@baybrenttile.com

COASTAL TILE AND MARBLE INC
Andre Segatti

102 Fairview Hawk Dr.

Elmsford, NY 10523

914.946.7971 andre@coastaltileny.com

CONTINENTAL MARBLE INC.

Christopher R. McConnell

1361 Sycamore Avenue, Holbrook, NY 11741
631.285.7265 e chrisr@continentalmarble.com

DEL TURCO BROS. INC.
Paul Del Turco

25 Verona Ave Newark NJ 07104
973.483.5770
brucedelturco@optonline.net

GOAL ENTERPRISES INC.

Mary Zimand

361 Eastern Parkway, PO Box 590
Farmingdale, NY 11735
718.335.4625 e goalentinc@aol.com

JANTILE, INC.
Anthony Casola
3960 Merritt Avenue, Bronx, NY 10466
718.655.5450 * anthony@jantile.com
www.jantile.com

JOSEPH W CURVINO INC.

Ed Connors

431 Center St., Fort Lee NJ 07024
201.944.9262 & www.curvino.com
Joe@Curvino.com

KRISSTONE, LLC

Michael Kriss

472 E. Westfield Avenue

Roselle Park, NJ 07204

908.620.9700 @ mkriss@krisstone.com

MILLER DRUCK SPECIALTY
CONTRACTING

Frank Mizerik

264 W. 40th St.-9th FL, New York, NY 10018
212.343.3300
frank.mizerik@millerdruck.com
www.millerdruck.com

PORT MORRIS TILE & MARBLE CORP.
Vinnie DeLazzaro

1285 QOak Point Avenue, Bronx, NY 10474
718.378.6100 e vdelazzero@aol.com

PREMIER TILE & GRANITE, INC.
Mathew Messina

31 Bishop Lane, Holbrook, NY 11741
516.903.0460
mmessina@premiertileandgranite.com

SESSO TILE & STONE

CONTRACTORS, INC.

Ernie Sesso

35 Wilson Avenue, Woodland Park, NJ 07424
973.709.0184
£sesso@sessotileandstone.com
www.sessotileandstone.com

VAL FLOORS, INC.

Philip Luppino

555 Gotham Pkwy, Carlstadt, NJ 07072
201.617.7900 e pluppino@valfloors.com

WM. ERATH & SON, INC.

Scott W. Erath

51 Ranick Drive, Amityville, NY 11701
631.842.2244 o scott@erathtile.com
www.erathtile.com
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Mortar Hydration Vents
Accelerates thin-set curing for faster
dry time of porcelain and larger
format tiles—grout the next day

Mechanical Bond

Thin-set mortar forms a
mechanical bond to STRATA_MAT™
surface for greater strength

23

873
24 ok

Instant Coverage
Verification

Translucent color indicates proper mortar
coverage under STRATA_MAT

STRATA_MAT

— i The Next Generation

Uncoupling Mat

mFor yse with modified thin-set morfars BEER
w ASTM C627 (Robinson) - EXTRA HEAVY LATICRETE

mEgsy loyout - Chalk lines are easily visible T T 1T

m Antiracture protection- Helps prevent cracks ®

i ; Globally Proven
SPOmOEIET  yww aticrete.com | 1.800.2434788 Construction Solutons

16023-1015 <See Dot Sheet 230.99 for complefe warranty information.
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